
Data Integrity Analyst 
3.4 ★Sephora– San Francisco, CA 
$48K-$82K (Glassdoor est.) 
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Job ID: 165124   
Location Name: CA-FSC SF Off (0174)  
Address: 525 Market St, 32nd Floor, San Francisco, CA 94105, United States (US)  
Job Type: Full Time  
Position Type (Regular/Temporary): Regular  
Job Function: Digital/E-Commerce  
 
Digital:  
 
Through original thinking, pioneering action, and disrupting the status quo, our Digital team has 
transformed the beauty retail industry. From social to mobile to site to in-store technology, 
Sephora is a leading digital player that builds innovative client experiences where the clients are 
always the focus. With a “Genius” designation on the L2 Digital IQ Index (five years in a row), 
we’ll continue to set the pace for the industry…especially with you on our team.  
 
Your role at Sephora:  
As the Data Integrity Analyst (Adobe Analytics) you will support analytics on the product 
management team. This is a hybrid role of analyst, QA, and implementation specialist. You’ll 
play a huge role in helping us ensure we have a best in class Analytics program.  
 
In addition, you will:  

• Manage and help build out our monitoring and alerts program. 
• Perform end to end QA (from testing the Adobe Analytics tags to running reports). 
• Create bugs and write test cases. 
• Partner with the reporting team to understand their reports and validate reporting. 
• Build relationships with reporting, business, and IT teams. 

We are excited about you if you have:  

• Experience QA’ing SiteCatalyst tagging across multiple platforms 



• Desktop, mobile site, iOS app, Android app, in-store devices, etc. 
• 3+ years of experience in QA (ability to write detailed bugs, understand bugs/stories, 

create comprehensive test case & regression tests, etc.) 
• Experience with running SiteCatalyst reports. 
• Experience with Charles/fiddler/firebug/etc. 
• Experience with JavaScript and other scripting languages 
• Ability to prioritize and work in a very fast-paced environment 
• Ability to work collaboratively with cross functional teams. 
• Exceptional attention to detail and excellent written and oral communication skills. 
• Experience with implementing SiteCatalyst tagging and reporting 
• Experience as a web analyst-Experience with monitoring tools such as Observepoint 

You’ll love working here because:  

• The people. You will be surrounded by some of the most talented, supportive, smart, and 
kind leaders and teams – people you can be proud to work with. 

• The product. Employees enjoy a product discount and receive free product (“gratis”) 
various times throughout the year. (Think your friends and family love you now? Just 
wait until you work at Sephora!) 

• The business. It feels good to win – and Sephora is a leader in the retail industry, defining 
experiential retail with a digital focus and creating the most loved beauty community in 
the world…with the awards and accolades to back it up. 

• The perks. Sephora offers comprehensive medical benefits, generous vacation/holiday 
time off, commuter benefits, and “Summer Fridays” (half-days every Friday between 
Memorial and Labor Day)…and so much more. 

• The LVMH family. Sephora’s parent company, LVMH, is one of the largest luxury 
groups in the world, providing support to over 70 brands such as Louis Vuitton, Celine, 
Marc Jacobs, and Dior. 

Sephora is an equal opportunity employer and values diversity at our company. We do not 
discriminate on the basis of race, religion, color, national origin, ancestry, citizenship, gender, 
gender identity, sexual orientation, age, marital status, military/veteran status, or disability status. 
Sephora is committed to working with and providing reasonable accommodation to applicants 
with physical and mental disabilities.  
 
Sephora will consider for employment all qualified applicants with criminal histories in a manner 
consistent with applicable law. #LI-SK1  
 
COMPANY OVERVIEW:  
SEPHORA has been changing the face of prestige cosmetics since its debut in 1970s Paris. 
Sephora was acquired by luxury group Moët Hennessy Louis Vuitton (LVMH) in 1997 then 
launched stateside in 1998, and is currently home to 200 world-class brands - including its own 
private label, SEPHORA COLLECTION. Sephora's curated assortment features more than 
14,000 products including makeup, skin care, perfume, hair care, body, professional tools and 
more. Sephora is the beauty education hub, offering consultations at the Beauty Studio, a variety 
of complimentary classes, one-on-one service from Personal Beauty Advisors, and exclusive 



retail technology SKINCARE IQ, COLOR IQ, and FRAGRANCE IQ. Sephora is an 
international force in beauty, and its award-winning website and ever-growing presence on 
social-media make it the world's premier digital beauty destination. 
 


